
3  Your Voicemail Message Has Impact

When someone calls you, they obviously want 
to connect with you. Here are two things 
you always want to include in your phone’s 
voicemail message:

•	 Your	website	address

•	 Your	email	address

Convenience is the name of the game today…we are all busy 
and you want to make it as easy and convenient for your clients, 
potential clients, the media, sponsors, etc.  to reach you. 

4  Links are important on your site…but 
only certain links. Google assigns each 
site a “page rank” and Google values this 
page rank by the “quality” of links you 
have on your site. 

So, each time you are mentioned in a 
magazine, television or radio spot, make sure 

you put the site’s link on your website and Google search engine 
“spiders” will consider this a valuable link for SEO.

5  Get a press release out for your new book…
even if you haven’t completed it yet. Yes, you 
read that correctly. Once you have a good 
idea of what your book is going to be about, 
then it’s time to write a “knock-out” press 

release and the media will pick it up if they find it to be of 
interest.

(When you attend my Expert Celebrity™ Book Marketing & Red 
Carpet Event Oct. 30,31 and Nov.1, I’ll be sharing several “knock-
out” press releases with you that were picked up by over 100 
media outlets for my authors…before the book was completed or 
published!! Check it out here:  www.ruthklein.com/red-carpet
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“Whether you are writing a book, published a book, beginning your business or are a 
seasoned entrepreneur or expert, you will benefit for each of these marketing strategies 
to build your visibility, credibility and income.” 

~ Ruth Klein

1  Your email signature is an easy place 
to get visibility and credibility which will 
directly impact your income.

Below your name, add any two of these:

•	 Any	awards,	i.e	an	award-winning	business	or	a	best-selling	
author

•	 The	name	of	your	book.	If	you’re	not	finished	with	your	book	
or are in the midst of publishing it, still guesstimate when your 
book will be available and say: (title of book) will be out (date).

Note: Please add your phone number so that it’s handy for 
potential clients to contact you. I find it very frustrating when 
there isn’t a phone number available. If you have a strictly online 
business, then you may not want a phone number, but even then, 
I find it irritating that I can’t get in touch with customer service.

2  Two Minute Introduction

You	can	create	a	powerful	introduction	in	2	
minutes that you can use at a dinner parties or 
networking events

You want to include a story, a point and a 
call to action.

Here	is	one	of	my	2-minute	intro’s:	ie.	At	a	networking	event	(I	use	
the same one without saying my name at a dinner party when 
someone asks me what I do).

[Story]“Hi, I’m Ruth Klein, and I work with heart-centered 
entrepreneurs, experts and coaches in helping them 
attract their ideal clients and the media in [Point] 
becoming a conscious thought leader in their industry by 
writing a transformational book. 
[Call to action]
I do have a few complimentary strategy sessions 
available, and I would love to offer those to your group.” 

If it’s at a dinner party and I feel it’s a potential fit, I will offer a 
complimentary strategy session to someone that evening.



9  If you’re writing a book proposal to 
be submitted to a literary agent or 
a publisher, you will want to include 
some of your articles so that the 
agent and publisher can see your 
style of writing for your business.

And	yes,	traditional	publishers	are	always	
looking for authors…even first time 
authors, so if that is what you want, then go for it!

10  It’s time to raise your rates

The	moment	you	have	received	three	media	
visibility quotes or mentions…(or one if it’s O: The 
Oprah Magazine, Wall Street Journal, or any other 
high	profile	A-list	media)	is	the	perfect	time	for	you	
to	raise	your	fees.	Your	fees	must	be	consistent	with	
your celebrity!

11  Create Red Carpet moments

I am in awe of how people on 
the red carpet are immediately 
perceived as celebrities. I’m sure it 
has to do with the red carpet and 
entertainment. What 
events can you attend 
where you can be interviewed on the red carpet? Check out for a 
red carpet experience: www.ruthklein.com/red-carpet

12  Targeted Social Media

Social	media	is	good,	and	turns	to	GREAT	when	you	use	targeted	
social media. In other words, you are following specific people for 
a specific goal…there are many strategies to do this effectively 
although I suggest that you hire someone who is Great to do 
this…your time needs to be focused on what you do best, your 
brilliance and meeting people.

Here is a source that I have been using for the last two months 
and I’m very pleased... go here to check it out:  
authorsweek.com/signup…Why?	Because	my	KLOUT	number	has	
risen and I have targeted people following me.

Note:	A	KLOUT	score	goes	from	1	to	100	and	represents	your	
level of “influence.” Influence is the “ability to drive action on social 
media or in real life and people respond.”  
www.klout.com/corp/score

6   Write articles and leverage them

Writing a newsletter, a blog or weekly 
articles for your different communities, i.e. 
database, clients, social media, etc. has high 
visibility and credibility value.

You	can	really	have	fun	here	and	the	sky	is	
the limit on leverage. I’ll start you off with three leveraging ideas 
with one article…

•	 Send	the	link	(or	mail	a	print	copy)	to	your	article	to	a	
former client

•	 Send	the	link	to	your	article	to	a	potential	client…or	lead

•	 Send	a	print	copy	to	existing	clients	(or	email)

7  You can find inspiration 
and ideas to share with 
your tribe/community 
everywhere.

For example, here is a picture 
I took just this morning as I 
went to pick up goat yogurt 
(really, it’s delicious and easy 
on the digestion) of Whole 
Foods starting “Cheese 
Nights”…Taste	and	learn	
with our experts.” I think this 
is brilliant marketing and a way for Whole Foods to become the 
“go to” store for cheeses because of the variety, quality and people 
who can help answer questions…just brilliant!

That	is	exactly	what	a	Thought	Leader	is…you	are	a	“go	to”	person	
for information, services, quotes….you get the idea!

8  Become a Google Darling

A	Google	darling	is	an	author	or	
entrepreneur that comes up a lot on 
Google searches on their key expertise 
topics. How do you do that?

•	 Write	articles	and	have	them	published	on	other	sites,	your	
website, article directories

•	 Make	sure	you	have	all	media	linked	to	the	media	article	on	
your website

•	 Remember	to	put	all	your	speaking	engagements	on	your	
website with a link back to where you are speaking
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